What is the graph telling you?

- comparing and contrasting data -
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[Example] The graph below shows what influenced young people when buying clothes
from 1990 to 2015. Describe the graph.
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BB 1)

The graph describes what influenced young people when they purchase clothes
between 1990 and 2015.

In 1990, 80 percent of young people decided what clothes to purchase by
reading fashion magazines. This number moderately decreased to about 65 percent in
2005, and continued to decline to approximately 30 percent in 2015.

Just over 40 percent of young people bought their clothes by looking at what
clothes celebrities wore in 1990. This figure reached its peak of almost 90 percent in
2005. There was a gradual drop to roughly 55 percent in 2015.

Overall, fashion magazines lost their influence over young people’s fashion trends
from 1990 to 2015. Celebrities, who had less influence than fashion magazines in 1990,
gained more popularity and recognition in the end, and hit their peak in 2005.
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The graph depicts the amount of influence that fashion magazines and
celebrities had on fashion trends between 1990 and 2015.

In 1990, 80 percent of young people bought their clothes according to what they
saw in fashion magazines. This started to decline and reached around 65 percent in
2005. From 2005 to 2015, less and less young people were influenced by fashion
magazines. Approximately 30 percent of people chose their clothes based on fashion
magazines in 2015.

Just over 40 percent of young people bought their clothes according to what
celebrities wore in 1990. This jumped to close to 90 percent in 2005. From then there
was a gradual decline to about 55 percent in 2015.

Overall, fashion magazines steadily lost their influence over young people’s
clothes buying habits. Celebrities, on the other hand, rapidly gained influence from
1990 to 2005. However, after peaking in 2005, there was a moderate decrease until
2015. In 2015, celebrities had more influence over young people’s clothing choices
than fashion magazines.




P ERE A 1
The graph below gives information on the differences in clothing exports from two different
countries between 1999 and 2003. Look at the graph and describe it.
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PR E ERE 2
The graph below describes clothing supply and demand in Japan from 1990 to 2014.
Describe the graph.

Clothing Production and Supply in Japan
45
=+ Supply
=— Production

Billion (garments)
‘.
3

S —

0
1990 1992 1994 1996 1998 2000 2002 2004 2006 2008 2010 2012 2014

SEXH :
PR F, BRAE, TR R 17 7 v ¥ 3> THRY T 21 BEM, 20174, p209

.................................................................................................................................................................

REREF 5 5 TR T



RRICED TR

SHEE

Wehhor kLT,

T BEZWTLLESI L=
----------------------------- HEFLAM / Teacher's Note /== s smecccccc s ceecccceeeana-
Data Science A B C
Expression A B C

9



P iR EHRE 3

The graph below gives information about unemployment in London between 1994 and
2012. Describe the graph.
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piEERE4L (GRA)
The bar chart compares how people felt about online shopping from 2005 to 2015.
Describe the graph.
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